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The Baltimore City Health Department (BCHD) supports Council Bill 09-0388. The purpose of
the Bill is to prohibit the sale or distribution of flavored tobacco wrappings

Despite ongoing efforts, tobacco use among young people is a problem that continues to plague
the country. According to the Substance Abuse and Mental Health Administration, each day,
about 4,000 young people under the age of 18 try their first cigarette, and another 1,000 become
regular daily smokers. Over the course of a year, this means that there will be 450,000 new
underage smokers in the United States.' In the end, roughly one third of these youth smokers
will lose their lives to tobacco-related illnesses.”

According to a 2005 study published in Health Affairs, flavored tobacco products have been
used to appeal to young people. Just as cartoons were once used, these products with names
such as amaretto, cherry, green apple and fudge, are being “heavily marketed to youth...with
colorful and stylish packaging and flavors that mask the harsh and toxic properties of tobacco
smoke.™

The implementation of Bill 09-0388 is a critical step in reducing youth smoking. For these
reasons, BCHD supports this Bill.
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